Antell Motorsports – 2009/2010 Sponsorship Proposal
Objective:

To meet specific marketing goals of your organization while creating a long-term development strategy for an up-and-coming race driver.
We can help you:
· Increase company exposure and “brand awareness”

· Promote your products and services to your target demographic

· Entertain/network with new clients and businesses

· Stand out from your competitors
· Form an association with a marketable personality
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2009 Schedule of Events:

March 21-22 

Puebla, Mexico


May 15-17

Miller Motorsports Park, Utah


July 17-18

Lime Rock Park, Connecticut


August 14-16

Road America, Wisconsin


August 28-30

Mosport, Ontario, Canada


October 16-17
Interlagos, Brazil (with Formula 1)
About the Property:
Antell Motorsports principle, Darrick Antell Jr. began his career as a race driver at age 11, when racing go karts in the New York area. In 2006, Antell began to move into single-seater racecars, beginning in the Skip Barber regional series.

With several race wins to his name, Antell now has his sights set on a professional racing career, beginning with Formula BMW. For companies looking to grow their business, or large corporations looking for their next valuable property, Antell offers the possibility of exclusive sponsorship rights for the next several years. Antell has worked in close conjunction with Eric Jensen, who operates Jensen Motorsport, which will field his car in 2009. He also plans to drive with the Jensen team for the next few seasons under a developmental contract, which will bring him into the Atlantic Championship series in following years.
Currently a sophomore at Cornell University, Darrick Antell is majoring in engineering and also studying sports business. Antell interned in the summer of 2009 with Octagon, an international sports marketing company.
Demographics:
Antell Motorsports plans to compete in the Formula BMW USA and Atlantic Championships, which run as support races for ALMS, Grand-Am and Formula One. Below is our reach at the races:

Average paid event attendance:






136,000

Average television audience (VS Television weekend prime afternoon):
175,000

Gender:
Male 75%
Female 25%

Age:

18-25 = 19%
26-34 = 34%
35-44 = 27%
45-54 = 13%
55+ = 6%

Income:
< $30k = 26%
   $30k-$40k = 17%
  40k-$50k = 13%
> $50k = 48%
Rights/Services For Sale:
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1) Racecar Signage
a. Entire car with exclusivity (primary signage) at a per race cost of $25,000

b. Where the “Epson” logo is on the car at a per race cost of $15,000.
c. “Top of side pod” at a per race cost of $10,000.
d. Other placements including front and rear wings, top of nose, and sides of nose at a per race cost of $3,000.
e. Associate decals (such as below the “Epson” logo) at a per race cost of $500.
2) Team Naming Rights

a. Inclusion of your company name, such that the race car entry will be known as “[company name] Team Antell” for minimum of 4 races in 2010.
b. Incremental cost of $40,000 available with primary sponsorship signage.
3) On-Site Promotions

a. 10’ x 10’ area in the paddock to set up promotional display or booth.

b. Ability to staff this area with one of your company’s sales representatives to field questions.
c. Cost of promotional space is $2,000 per race.
d. Company signage on driver “souvenir cards” and team website: cost $1,000 per season with primary signage, $4,000 per season without primary signage.
4) Off-Site Team Appearances
a. Forty (40) minute team appearance/autograph signing during race weeks at sites within 1 hr of track: cost $5,000 per.

b. Storefront/off-site appearance with race car: call for pricing quote.

5) Use of Darrick Antell Name & Likeness for Company Promotions and Advertising

Exact pricing depends on duration of sponsorship agreement and promotional period. The following is a sample package:
a. For a promotional period from January 2010 - December 2010.

b. Right to use team racecar, team name, driver name and likeness in your company’s off-site, media, internet and print promotions.
c. Incremental cost of $50,000 if five (5) or more races with “primary” signage.

d. Incremental cost of $75,000 if fewer than five (5) races with “primary” signage.
6) VIP Credentials and Hospitality
a. Each full season team credential costs $5,000 per person, limited quantities available.
b. VIP access credentials include:
i. Race tickets Friday-Sunday each race weekend.
ii. Access to team terrace suite.
iii. Catered hospitality tent access with meet & greets.
iv. Pre and post-race pit tours.
v. Pit access during on-track sessions.
vi. VIP dinner parties
c. Per-race credentials also available for $1,200 per person.
d. Basic package: grandstand seats with team hospitality cost $400 per person, per race.
Summary & Next Steps:
On behalf of the Antell Motorsports team, we are keen to receive your thoughts about confirming a marketing partnership with us.

A “primary signage” program will offer the best value and allow your company to make the most “noise.” This program also provides a considerable savings and integration with many of our other rights. These rights will continue to be available until the start of the 2010 racing season.

Thank you for your interest, and please contact us at your convenience to begin negotiations.

Kind regards,

Darrick E. Antell Jr.






Phone: (203) 273-9894
President, Antell Motorsports.




Email: darrick.antell@antellmotorsports.com
[image: image2.emf]
133 Parsonage Road, Greenwich, Connecticut, United States of America
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